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In recent years, thanks to the rapid development of Internet information 
technology, e-commerce industry gradually has developed rapidly. The rapid 
development of e-commerce industry is inseparable from the support of third-party 
payment, therefore, with the e-commerce industry's vigorous development, third-party 
payment has also been a huge development, especially third-party Internet 
payments.The emergence and application of third-party Internet payments clearly 
provides favorable conditions for economic development, but there is no doubt that its 
rapid development also has a certain impact on the currency in circulation, posing 
new challenges for the central bank to effectively regulate monetary policy.The 
existing research is more from the theoretical point of view of the impact of 
third-party payment on monetary policy, as well as to explore the development of 
third-party payment model brought about by the regulatory issues, and less research 
from the empirical point of view of third-party Internet payments on China's currency 
Multiplier effect.Third party Internet payment is the most important payment method 
for third party payment. Therefore, this paper chooses the third party internet payment 
as the research object, discusses the influence of the third party Internet payment on 
the money multiplier, and tries to analyze the feasibility of further analysis on the 
basis of empirical test policy suggestion. 
This paper applies both normative research methods and empirical research 
methods. Firstly, this paper makes a collation of the current literature related to the 
third-party payment.Secondly, it analyzes the present situation of the development of 
third party payment in China.This paper analyzes the influencing factors of China's 
money multiplier from the theoretical level and analyzes the influence mechanism of 
third party payment on China's money multiplier.Finally, the model is established to 
test the influence of the third party payment on the money multiplier in our country, 
and the empirical test results are analyzed with a view to providing strong empirical 
evidence for further research and put forward practical and useful policy 
suggestions.The main contributions of this paper are as follows: Third-party Internet 
payments do have an impact on the money multiplier, which is affected both by the 















public's consumer psychology. On the one hand, the third-party Internet payment has 
an alternative effect on the currency in circulation, which affects the cash leakage rate 
and the excess reserve ratio, which makes the money multiplier increase. On the other 
hand, the electronic money generated by the third party payment has a substitute 
effect Money, and then increase the money multiplier.The ultimate effect of the 
third-party payment on the narrow money multiplier K1 is an increasing effect, and 
the final effect on the generalized currency multiplier K2 is also increasing. 
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